
Marketing Update



Welcome back to travelling by train 

• Emotive narrative demonstrating that trains are not frightening but a 

safe, easy part of normal life! 

• Highlights the sheer joy of meeting a friend off a train to enjoy time 

together. 

• Promoted using owned assets and amplified across partner sites.

Link to video 
https://www.youtube.com/watch?v=1WsjOUD-3ok

https://www.youtube.com/watch?v=1WsjOUD-3ok


Clean Getaway and Local Escapes creative



Timetable change

• May16, we updated our timetable by increasing our services and providing more space on board. 

• As part of our safer travel pledge, we are taking extra steps to help make your journey safer

• Continued to promote that we frequently deep cleaning our trains and stations using anti-viral products, increasing 

our focus on cleaning high-touch areas and providing hand sanitiser at busy stations. We also provide Seatfinder

tools





Events and Things To Do

• May 17 we launched an Events and Things To Do guide.

• The website page features a ‘Spotlight On’ section listing events and 

activities over the next 3 months detailing the nearest station.

• It offers Southeastern passengers an opportunity to discover things to 

do across the network and encourage train travel, whilst enabling us 

to support partners and help rebuild the tourist economy across our 

network.



Back to work

Website

Email

Instagram

LinkedIn



Flexi Season  

Website

Poster

Instagram post

LinkedIn post

Email



Rediscover Summer 

• Rediscover Summer campaign will launch 19 July, in line with RDG and government easing of restrictions. 

• The campaign will support RDG National Rail Recovery Marketing campaign to encourage leisure travel.

• Drives booking tickets on weekdays off-peak for quieter trains, as part of a continued reassurance for 

passengers.

• Activity will run across paid media and owned channels.



Thank You


